
From the Archives – 7th September  
The power of adver�sing for quality Brands at Roehampton Club  
 
Changes in the world of adver�sing in the early part of the 20th Century 
coincided with the success of Roehampton Club across many sports and its 
regular coverage in the quality press. Exclusive brands wanted to associate 
themselves with the pres�ge of the Club and the regular visits by members of 
the Royal Family and other society figures who were members of the Club. This 
ar�cle highlights a chronological list of companies choosing to promote their 
offerings in the world of sport, fashion, and the drinks industry.  
 
The first adver�sements in the Bri�sh Newspapers using Roehampton Club was 
a company specialising in ar�ficial tennis court surfaces – En Tout Cas first 
manufactured in 1909 by Claude Brown in England inspired by the courts made 
from crushed ant heaps in South Africa. The name En Tout Cas means ‘in any 
event’ in French. The company is now based in Peterborough and is reputed to be the 
oldest and best known of all ar�ficial tennis court surfaces. The advert appearing in the 

Sketch Newspaper in the 1920’s refers to their offices in Leicester and 
their representa�ve office in London at Fortnum & Mason in Piccadilly.  
 
The next company to announce their spor�ng product at the 
Roehampton Club was the American Sports Equipment and 
manufacturing company, Spalding founded in 1876 by Albert Spalding as 
a baseball manufacturer. The Spalding Golf Ball was announced in the 
Tatler Magazine as the ‘Longest-Playing Golf Ball in the World’ along with 
a list of successful events in 1925 in which the ball was used including 
the Bri�sh Open Championship, American 
Open Championship and the Roehampton 

Club Tournament.  
 
Picking up on the publicity for the Club at this �me and the 
success of the Roehampton Club Golf Tournament, the name of 
the Head Golf Professional at Roehampton Club, George Gadd 

appeared in an adver�sement in 1924 
recommending a golf bag stand which was 
known as the ‘Wee MacGreegor’.  
 
Fashion brands then made their appearance at the 
end of the 1920’s using the Roehampton name as 
part of their collec�on. The ‘Roehampton’ hat 
manufactured by Walter Hope was featured in the 
Sketch Newspaper in 1926 by one of the ‘Lincoln-
Imp’ Models. Aquascutum announced the 
‘Roehampton’ Suit in the Tatler in 1927 describing 



the garment for town and country wear and can be made in pure new wool and 
weatherproof Aquascutum cloths.  
 
Tennis frocks in washing silk also made an appearance in the Tatler in 1933 
with two models reflec�ng the tendencies of the �me for players at 
Roehampton Club or Eastbourne. The Roehampton Club model on the le� 
of the picture shows the influence of the waistcoat on this seasons lines and 
both ‘express todays feeling for generous plea�ng, which in Sports Models is 
not only fashionable but gives ample freedom foe ac�on’.  

 
The manufacturer Robinson and Cleaver based at 
Regent Street, London W1 was offering the 
Roehampton Club ou�it at 65 shillings and 9 pence. 
Walpoles of Bond Street took a full page spread in the 
Tatler in 1933 to promote two of their ou�its under 
the heading of ‘Things you MUST have for a gay 
summer’.  
 
In this advertorial feature concerning the model on the le� of the 
page, the ar�cle men�ons the following. ‘Guessing that you will want a 
second frock for Roehampton and such like 

occasions, I chose this two-piece suit ‘Sylvia’ in faconne silk – it 
was a delicate shade of letuce green that would look lovely under 
trees, amongst the golden splodges of sunshine but its also made 
in beige, powder blue and raspberry pink. The frock is sleeveless, 
and I think seven guineas is very reasonable’.  
 
The final adver�sement appears in the July edi�on of Britannia & 
Eve in 1948 for Votrix Vermouth produced and botled by Fine 
Products Limited in Kingston. The picture of the Bar at 
Roehampton Club was painted by ar�st Leslie Saalburg alongside a 
poted history of the Club and its status as one of the leading clubs 
of its kind.      
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